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-Develop a public service centered design that contributes 
to sustainability, universal design, safety, and gender    
inclusivity.

-Create interior spaces within that are conducive to the  
process of healing, constructive mental guidance,           
ethical/religious considerations, and community     
empowering events.

-Select furnishings and materials that ease maintenance,   
increase comfortability, and generate positive inner    
reactions of joy and excitement to the patrons visiting. 

Design Development Targets

As a Local Hub For All Walks Of Life, The BLVD. Directly Connects With Its 
Commonly Derived Definition. A wide, Multi-Lane Thvoroughfare surrounded 
By Seperate Paths For Other Forms Of Transportation, The BLVD Has Been  
Designed And Branded To Represent This Meaning In A Human Form. To Design 
A Pivotal Place Of Public Service Is To Create Open Doors To All Individuals 
No Matter Their Necessary Degree Of Help. The BLVD. Will Serve As A Basic 
Needs Center That Embodies The Goals And Characteristics To Fight   
Homelessness While Maintaining A Facility Welcoming the Vast Array of  
INdividuals In Need And Each Of the Separate Paths That Have Developed 
Their Persoal Walk Of Life.

Branding Concept



TEXTBOOK - JOURNALS 
Braham, W.W. (2002). Modern 
Color/Modern Architecture: 
Amedee Ozenfant and the 
Genealogy of Color in Modern 
Architecture. 

Braham presents us with his detailed 
research and findings of color psychology, 
color theory, and the genealogy that is 
behind color selections. Architects and 
designers need to understand and be 
required to have a logic of color concepts 
which should organize and influence their 
work instead of unified theories of color 
psychology and perception. To set specified 
rules for color selections is to set up an easy 
entrance of debate structured with 
competing color explanations. The task of 
developing logic on this topic needs to start 
with the relationship examination that lies 
between color and form. Specific color 
palettes can be re-invented repeatedly in 
useful ways to translate to different situations, 
environments, and periods of time. Designers 
and architects must not fear color as a rule 
similar to fashion and the relentless cycles 
that quickly turn fashion trends into 
meaningless work. All buildings have a color 
palette even if just filled with neutral tones 
and whiteness they are still subject to fashion 
cycle dictations. The relationships between 
color palettes of today’s fashion industry and 
innovations need to be understood in 
genealogical formats, which continuously 
cycles and recycles values of authenticity, 
solidity, and color qualities.  

• Brainstorm and develop color 
innovations that are not strictly 
influenced by theories and the 
history of color, but which 
connect directly with the 
interior environment. 

• As custom architectural 
elements are continuously 
being designed and edited 
keep color in mind and its 
connection with the 
architectural form. Exposed, 
industrial ceilings should be 
accented with color that is 
authentic and pushes the 
boundary of whiteness. 

• Work to focus our design not a 
trend in color that are 
influenced by architecture, 
color, or time. Push the 
boundaries and theories 
behind color and the 
innovations that surround it. 
Develop a custom, detailed 
reception desk that 
incorporates materials of 
multiple color palettes that 
accent each other while being 
chosen for genealogical 
reasons. 

 

JOURNALS 
Hunter, E. (2008). WHAT'S GOOD 
FOR THE GAYS IS GOOD FOR THE 
GANDER: MAKING HOMELESS 
YOUTH HOUSING SAFER FOR 
LESBIAN, GAY, BISEXUAL, AND 
TRANSGENDER YOUTH. Family Court 
Review, 46: 543-557. 
doi:10.1111/j.1744-
1617.2008.00220.x 

In Hunter’s findings, he investigated different 
youth shelters across America and 
uncovered common issues among the 
spaces. Hunter identifies that most of the 
homeless youth of America are LGBTQIA+ 
youth. He states that this youth population is 
at great risk for assault and harassment. 
LGBTQIA youth experience nearly double the 
rate of sexual abuse than heterosexual teens 
experience. Their safety is in jeopardy. His 
discussion for the extreme need for safe 
spaces where the youth can lock themselves 
away and protect themselves from outside 
violence is high priority in these facilities.  

• Use key-fob locks/door 
handles that are strictly 
accessed by fobs distributed 
24/7 by receptionist. 

• Design showers and bathing 
areas that are simply one 
person use to protect from any 
form of assault. 

• Separate restroom and shower 
areas with a defined 
architectural separation for 
convenience and safety. 
Locate two restrooms across 
from entrance/reception area 
for proximity to entrance and 
other public toilets. 

• Keep bathrooms gender 
inclusive to respect and honor 
patrons. 

 

 EVIDENCE AND ANALYSIS OF RESEARCH – APPLICATIONS CHART 
REFERENCE – PRIMARY 

SOURCE 
RESEARCH DISCOVERY/FINDINGS DESIGN APPLICATIONS 

EXPERIMENTAL RESEARCH 
Manly, J. (August 29, 2019). Dorothy 
Day Food Pantry Informational Tour. 
Personal Collection of Jim Manly, 
Dorothy Day Food Pantry, Fargo, 
ND. 

Manly (2019) stated that nearly 35 – 40 
families enter the food pantry each day the 
pantry is open. As the school year and winter 
nears each year the number of families 
entering the pantry typically rises to at least 
50 each day open. Super Shelf, an 
organization working to renovate pantries is 
working with Dorothy Day to convert the 
space into a Choice Model pantry which is 
designed to act similar to a mini grocery 
store. The local food bank and Super Shelf 
are working together to educate the 
surrounding communities on the structure of 
food pantries and the donation process.   

• Design large, open-concept 
communal areas that can 
accommodate multiple 
families such as the food 
pantry. 

• Develop an interior 
environment that is space 
planned in common forms to 
provide reassurance, 
familiarities, and comfort as 
Super Shelf does with the 
Choice Model design of a 
typical, grocery store layout 
but on a small-scale size. 

TEXTBOOK 
Gibson, D. (2009). The Wayfinding 
Handbook: Information Design for 
Public Spaces. New York: Princeton 
Architectural Press. 

Throughout Gibson’s text he digs deep into 
the need of wayfinding and the ability to 
create applications that are far more than 
just informational. “Wayfinding is a form of 
brand extension that gives visitors the subtle 
incentive to come back to the space.” The 
three variables that create a successful 
wayfinding design include: the individuals 
the organization associate with, the 
environment in which installation will occur, 
and the identity of the client’s organization. 
Signage throughout buildings needs to be 
integrated in an effective manner that 
complements the architectural design intent. 
Custom wayfinding should need to connect 
with the primary patron audience but also 
the secondary audience of day-to-day 
inhabitants such as employees and 
volunteers.  

• Develop signage that directly 
connects with the 
architectural design and 
intent of the building/area. To 
fit our design style, we aim to 
design signage that resembles 
neon signs and 
uncommon/international road 
signs. 

• Create a custom ceiling 
application that gives simple 
direction to the 
living/community area which 
in turn develops a visible 
separation between the 
showers and restrooms. 

INTERVIEWS 
McClaflin, B. (September 12, 2019). 
Personal interview. 

Brady’s informative interview presented us 
with information pertaining to the Churches 
United local homeless shelter as well as Bright 
Sky Apartments, local permanent supportive 
housing. For convenience household and 
hygiene items can be picked up upon 
entrance at the reception desk with 3 case 
managers located nearby for quick access. 
Storage is a huge need at the shelter for 
donations but also personal belongings. As 
the elderly, homeless population rises there is 
a high need for an overall ADA accessible 
space to accommodate al stages of life. 
Incorporating monthly parties such as 
birthdays and holidays creates in both 
facilities creates for a deeper community 
feeling. The addition of washers and dryers 
with automatic dispensers creates for a more 
cost effective and universal design. 

• Keep the reception desk close 
in proximity to the entrance 
and showers for 
household/hygiene item 
distribution convenience. 

• Maintain one floor level height 
throughout the space for ADA 
applications and accessibility. 

• Develop a community area 
that incorporates multiple 
areas of seating and 
indoor/outdoor living for large 
community-oriented events 
and rises in patrons. 

• To practice sustainability, 
create a laundry facility that 
has automatic dispensing 
systems to save on cleaning 
materials and time. 

 

Design Concept
Accessibility, convenience, and public service have all inspired and directed the design behind 
the BLVD. The clearly identified need for a facility of public service to the homeless population 
steers the design to uplift, comfort, and offer   guidance to patrons. The design of divided 
shower facilities and restrooms creates a secure and protected gender inclusive design. The   
incorporation of multi-functional communal areas offers the opportunity for empowering,   
community-oriented events while manicure stations and pet  facilities grasp the broader idea of 
public service and public needs in which the BLVD has firmly addressed and implemented within 
its urban, art-deco design style.
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Floor Plan

Section Cut Of Living And Pet Area

All Glass Has A Frosted  
Element That Assist With  
Privacy in the Building.  

Polished Concrete has a 
Non-slip Finish Overlay 
to prevent Slippage.

All Materials Have Been   
Selected To Meet Ease of  
Maintenance, Durability, And 
Sustainability Requirements 
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